


SET Magazine’s goal is to be the source of information and news 
in the Media and Entertainment area, focusing on the broadcasting 
area and on the new technologies for producing, editing, and 
distributing audiovisual content. In its pages, the magazine
presents every relevant thing that is going on in the market, in the 
form of articles, interviews, and technical pieces.

A highly specialized editorial board, 
with channels open for the most 
varied levels of the main players, 
creates internationally recognized 
quality contents.

Large events have guaranteed 
coverage: on-site, readers get to 
know the main details
about everything that happens at 
the NAB Show, IBC, and SET Expo.

To enrich the reading experience 
even further, SET Magazine has 
partnerships with SMPTE and EBU 
for the exclusive reproduction, in 
Brazil, of deeper articles on 
technical subjects.



SET Magazine is available in the digital format, having three 
printed annual issues. All issues, whether digital or printed, 
can be visualized at the magazine’s website 
(revistadaset.com.br) and are available for download. 
Additionally, on the website, the reader can go to the 
Previous Issues section to visualize or download all issues 
of SET Magazine since the first one, published in 1989.



A new issue of SET Magazine is released every two months.

Special issues have the following cover stories:



SET Magazine’s audience is formed by C-Level 
executives, officers, managers, engineers, technicians, 
professors, and students related to the Media, 
Entertainment, and Broadcasting industry, which 
encompasses operations, production, capture, 
broadcasting, distribution, telecommunications, networks, 
regulatory, and others.
Focusing on technology, these areas gather professionals 
engaged in the production of all sorts of content, for an 
array of platforms, including advertisement. The digital
version is distributed to a periodically updated mailing list 
containing 8,000 contacts, mainly in Brazil, and the printed 
version run is of 3,000 copies.












